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Sponsorship « Advertising
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Connect with the community and elevate your brand'’s
visibility through King of Prussia District’s signature events
and dynamic communication channels.
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About Us

$2.5B

assessed value of
commercial real estate in
Upper Merion/
King of Prussia

Driven by a progressive vision of King of Prussia as Greater
Philadelphia’s economic powerhouse and premier location for
community and commerce, King of Prussia District is a 501(c)3,
nonprofit organization that represents 431 commercial property
owners with a combined $2.3B in assessed property value. Founded in
2010 through Upper Merion Township ordinance, King of Prussia District
boldly pursues its mission of accelerating economic growth by
making King of Prussia more vibrant, attractive and prosperous
through work across five programs: Land Use & Zoning; Marketing &
Communications; Physical Improvements; Research & Data Analytics;
and Transportation.

Fast_Facts

Upper Merion Township/King of Prussia is the economic engine of Montgomery County, PA and represents the
largest commercial center in the Philadelphia suburbs and the third largest employment center in the region.

S9B+ 64,803 35,695 3,694 63M

in development & CRE employees residents businesses annual visits
transactions since 2010 in
Upper Merion/
King of Prussia



Digital Advertising

VisitKOP.com is the go-to resource for everything happening in King of Prussia -from dining and shopping to events and community updates.
With thousands of locals and visitors turning to the site each month to explore what's new, advertising on VisitKkOP.com is a powerful way to
elevate your brand and reach an engaged audience. Opportunities are also available for advertising in King of Prussia District’s popular
monthly eNews and Commercial Properties Quarterly emails, connecting your business directly with a loyal and growing subscriber base.

177,653

293,544

pageviews on
VisitKOP.com
in 2025

users on
VisitKOP.com
in 2025

Event Page Sponsorship

visitkop.com/events

With 9,443 visits in 2025, the Events Page is one of our most visited pages on VisitKkOP.com.
Only one advertiser featured each month.

1230 X 314px banner ad with link to your URL

1month: $150 if in UMT / $175 if outside of UMT

6 months: $800 if in UMT / $925 if outside of UMT

12 months: $1,500 for exclusive year-round placement if in UMT [ $1,750 if outside of UMT

Resident & Employee Hub Sponsorships

visitkop.com/residents | visitkop.com/employees

Launching in 2026, these new pages will be heavily promoted to UMT’s residents and employees
through social media, ads, flyers and postcards. Only one advertiser featured each month per hub.

Per Hub:

1month: $150 if in UMT [ $175 if outside of UMT

6 months: $800 if in UMT / $925 if outside of UMT

12 months: $2,000 for exclusive year-round placement, and logo on flyers and postcards if in UMT /
$2,350 if outside of UMT

11,194

subscribers
(Dec 2025) plopls

43%

email
open rate in

22,528

followers on Facebook
LinkedIn &
Instagram

Monthly eNews Banner Ads

King of Prussia District’'s monthly eNews reaches a growing, opt-in audience of 4,700+ residents,
employees and visitors. With an impressive 43% open rate, higher than the industry average of 41%,
our newsletter delivers consistent engagement and visibility for featured content.

12 Available — 1 Advertiser Per Month

$150 if in UMT / $175 outside of UMT

6 months: $800 if in UMT / $925 if outside of UMT

12 months: $1,500 for exclusive year-round placement if in UMT [ $1,750 if outside of UMT

Commercial Properties Quarterly Banner Ads

King of Prussia District produces quarterly reports analyzing the performance of commercial
properties throughout Upper Merion Township. Distributed via email to a network of more than 2,200
professionals in the commercial real estate community, these reports also highlight commuter and
visitor trends, feature new businesses and share the latest King of Prussia news.

4 Available - 1 Advertiser Per Quarter
$150 if in UMT / $175 outside of UMT


http://www.visitkop.com
https://visitkop.com/events/
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Click on event to jump to
sponsorship opportunities!

Event Schedule

™\, KING OF
4.4 | PRUSSIA
DISTRICT

NETWORK@NITE: FEB 19, MAY 21, SEPT 17 | ANNUAL MEETING & HOLIDAY RECEPTION: DEC 10

Business Networking Events

From events that blend networking with unique, hands-on
activities, to an annual celebration of KOP’s transformation, the
District’s networking events foster collaboration and community.

APRIL1 - 30

KOP Cares Month

Throughout the month, KOP restaurants, retailers, service
providers and attractions unite to support Children’s Hospital of

Philadelphia’s King of Prussia Campus.

MAY 2 (MAY 3 RAIN DATE)

Block Party for CHOP
The grand finale of KOP Cares Month, this family-friendly outdoor

Le celebration in Town Center features live entertainment, games,

crafts and activities, all benefiting CHOP KOP!

JUNE 10,17 & 24

Camp KOP

A brand new event for employees that brings out everyone’s
inner kid with crafts, friendly competitive field games, happy
hours, trivia and more.

PING-PONG: MAY 12 | CORNHOLE: OCT 8

Parking Lot Tournaments

il These annual ping-pong and cornhole tournaments bring KOP

A

employees and residents together for a fun-filled evening of
friendly competition, food and drinks.

JAN 22 & SEPT 10

Property Manager Lunch

., Twicea year, property managers from KOP’s corporate and
% multifamily properties gather to connect, share insights, and stay
* up-to-date on the latest happenings in King of Prussia.

OCT 14

Commercial Real Estate Happy Hour

A new networking event for the CRE community featuring
updates on King of Prussia’s projects and initiatives, along with
time to connect with industry peers over drinks.

OCT 26 -30

| First Responders Appreciation Week

The KOP business community comes together to show
appreciation to Upper Merion Township’s police, fire and EMS
employees and volunteers with complimentary meails.

FOOD DRIVE: NOV 1 - DEC 2 | IGLOO GARDEN: NOV 3 - 17

Annual Food Drive & Igloo Garden on the Green

During our month-long food drive benefiting Upper Merion Area

| Community Cupboard, we host a magical outdoor dining

experience, featuring cozy igloos to raise additional funds.
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NETWORK@NITE
Feb 19, May 21 & Sept 17

These popular after-work
events blend a unique activity or

experience with casual

networking.

HOLIDAY RECEPTION
December 10

King of Prussia District
brings together leaders
from a wide variety of
industries to network,
explore opportunities for
collaboration and stay on
top of KOP's exciting future.

TARGET AUDIENCE: Business

and industry leaders in the King of

Prussia region.

GOLD SILVER
$3,000 $2,000

)
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QUANTITY AVAILABLE

LINKED LOGO on

visitkop.com sponsor page

TICKETS to holiday reception

TICKETS to Network@Nite

(per event)

LOGO on event signage and
all event eblasts

COMPANY NAME on

Facebook and website events

BANNER AD in event eblasts

BANNER AD on visitkop.com 3 MOS 2 MOS

SOCIAL POSTS on KOP

District channels

SPOTLIGHT blog post on
visitkop.com, shared in enews &
on social channels

INDUSTRY EXCLUSIVITY

COMPANY NAME linked in

end-of-year recap article

OPPORTUNITY to share

brief remarks at Annual Meeting

VISITKOP.COM/BUSINESS-EVENTS


http://www.visitkop.com/business-events
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Aprill - 30

KOP Cares Month builds on
more than a decade of
impact from King of Prussia
Restaurant Week and

KOP Shops for CHOP, with a
new name and an even
more flexible approach!

Since 2015, King of Prussia
businesses have raised
$496,116 for Children'’s
Hospital of Philadelphia’s King
of Prussia campus.

TARGET AUDIENCE:
Thousands of patrons of 100+ of
King of Prussia’'s most generous
businesses.

GOLD
$3,000

PLATINUM
$5,000

oY

QUANTITY AVAILABLE
LINKED LOGO on

visitkop.com sponsor page and
KOP Cares website

INCLUSION in event press

releases/media alerts

SOCIAL POSTS on KOP

Cares Facebook page

LOGO on printed materials
distributed to high-traffic
buildings and businesses

OPPORTUNITY to setup a
table at Block Party

BANNER AD in event eblasts

DEDICATED EBLAST to
opt-in list of over 6,000

OPPORTUNITY to speak at
check presentation ceremony
and kick-off event

LINKED LOGO on every

page of campaign website

COMPANY NAME linked in

end-of-year recap article

SPOTLIGHT BLOG post
shared on social channels &
eNews

INDUSTRY EXCLUSIVITY

LOGO on large check
presented to CHOP

KOP Cares Month helps kids like Lydia

Lydia has been a patient at the Children’s Hospital of Philadelphia since birth and has
received great care through their Primary Care, Orthopedics and ENT departments.
Most notable is the care she receives in CHOP's Allergy and Immunology due to her
severe allergies. Lydia was admitted to CHOP for a severe reaction in second grade
and according to her was the worst timing! Lydia was supposed to be the “Star

of the Week" at her school. After seeing how upset Lydia was about missing this
special week, her nurse jumped into action and presented Lydia with a “Star of the
ER" award and celebrated Lydia, turning a scary situation into something fun.

KOPCARES.COM



http://www.kopcares.com
https://kopcares.com/about/

BLOCK PARTY
$400

The grand finale of KOP
Cares Month, this
family-friendly outdoor
celebration in Town

Center features live
entertainment, games,
crafts, raffles and activities,
all to benefit Children’s
Hospital of Philadelphia’s
King of Prussia Campus.

marketing

on sponsor signage

on Facebook & web
events

TARGET AUDIENCE: Families

in Upper Merion Township and *These sponsorship opportunities are seperate from KOP Cares Month sponsorship.
surrounding areas. In 2025, 1,100

people joined us for the party, with

a median age of 33.

v



Who says kids get to have
all the summer fun? This
employee event brings out
everyone’s inner

camper. Free daytime
sessions feature

bracelet making, archery,
board games and other
nostalgic activities leading
up to a classic field day
finale with balloon

tosses, tug-of-war and
other childhood favorites.

Participants collect stamps
in a Camp KOP passport
throughout the series for a
chance to win additional
rewards. Two camp-themed
happy hours with trivia
round out this summer
celebration of fun and
camaraderie.

TARGET AUDIENCE: KOP's
60,000+ employees and residents.

PRESENTING TRAILBLAZER

$2,500 $1,000

QUANTITY AVAILABLE

LINKED LOGO on

visitkop.com sponsor page

LOGO included in sponsor
signage at each event

INCLUSION in event press

releases/media alerts

COMPANY NAME on

Facebook and website events

ON-SITE marketing at

daytime events

SOCIAL POSTS on KOP

District channels

TICKETS to event happy
hours

LOGO on PDF flyer distributed

to KOP businesses

LOGO on event passport for
participants

LOGO on photo op at

daytime events

EXPLORER
$500




Featuring beer, food and
friendly competition, our
annual ping-pong and
cornhole tournaments offer
KOP employees and
residents a fun way to

blow off steam after work -
whether they are playing or
cheering on the
competitors!

TARGET AUDIENCE: KOP's
60,000+ employees and residents.
Estimated attendees: 50

QUANTITY AVAILABLE
LINKED LOGO on

visitkop.com sponsor page

LOGO on event eblasts

ON-SITE marketing at events

COMPANY NAME on

Facebook and website events

SOCIAL POSTS on KOP

District channels

BANNER AD in event eblasts

LOGO on PDF flyer distributed
throughout King of Prussia

COMPANY NAME linked in

end-of-year recap article

PRESENTING

$1,250




QUANTITY AVAILABLE

LINKED LOGO on

visitkop.com sponsor page

Twice a year we bring
together property
manager contacts from OPPORTUNITY for up to
KOP's corporate and
multifamily properties to
learn more about what's
happening in KOP.

two representatives to attend
each lunch

OPPORTUNITY to make
brief remarks at each lunch

COMPANY NAME
included as Presenting Sponsor
in invitation

EXCLUSIVITY as only

sponsor for these events

COMPANY NAME linked in

end-of-year recap article

TARGET AUDIENCE: Property
managers from KOP’s multifamily
and corporate buildings.
Estimated attendees: 25
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A new networking event for
the commercial real estate
community highlighting the
latest development
projects and initiatives
shaping King of Prussia.
Attendees will enjoy an
update on KOP’'s continued
growth followed by time to
network and connect with
industry peers over drinks in

a relaxed, social setting.

TARGET AUDIENCE: Commercial
real estate professionals with a
direct connection to KOP or the
greater region, including
developers, property owners/
managers, brokers and leasing
agents, investors, construction and
engineering firms.

Estimated attendees: 50

QUANTITY AVAILABLE

LINKED LOGO on

visitkop.com sponsor page

OPPORTUNITY for up to

two representatives to attend

OPPORTUNITY to make

brief remarks

COMPANY NAME
included as Presenting Sponsor
in invitation

EXCLUSIVITY as only

sponsor for these events

COMPANY NAME linked in

end-of-year recap article
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October 26 - 30

Join the King of Prussia
business community to
show appreciation and
thanks to Upper Merion
Township’s police, fire and
EMS. Each day we provide
two meails for first
responders, starting with
an opening luncheon and
press event.

Any sponsorship money

left over from meals will be

donated to Upper Merion
Township’s Department of
Public Safety.

TARGET AUDIENCE: KOP's first
responders and their families.

SUPPORTING
$1,100

o

QUANTITY AVAILABLE UNLIMITED

LINKED LOGO on

visitkop.com sponsor page

LOGO included in sponsor
signage at all meals

INCLUSION in event press

releases/media alerts

INVITATION to opening

luncheon

HIGHLIGHTED in post-
event articles in UMT and KOP
District eNews

CALLOUT in post-event post
on UMT and KOP District social
media

RECOGNITION on umMT

township buildings TV monitor
ads (Ad displays 100Xs daily)

OPPORTUNITY for staff to
volunteer to serve first
responder meals

OPPORTUNITY to make

remarks at opening luncheon

HIGHLIGHTED in opening

of press releases

MOBILE STROKE UNIT

TCNIEAMD JACK FARBER INSTITUTE FOR NEUROSCIENCE
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KOP Takes Out Hunger
* Food Drive &

4

| 3
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FOOD DRIVE
November 1 - December 2

mD PLATINUM GOLD SUPPORTING
$3,000 $1,500 $750

UNLIMITED

With your help, we can
support our most
vulnerable neighbors this
holiday season by
collecting food donations
for Upper Merion Area
Community Cupboard.

QUANTITY AVAILABLE UNLIMITED

LINKED LOGO on

visitkop.com sponsor page

COMPANY NAME on

Facebook & website event
pages
IGLOO GARDEN ON THE GREEN INVITATION to check

November 3 - 17 presentation
OPPORTUNITY to
provide Igloo Garden guests
with marketing materials

This festive takeout
experience brings the
NIele VAo e[ SRCT COATIVl SOCIAL POSTS on kop
. District channels

Center. Our seven magical

igloos are available by
reservation only, with a
donation to UMACC.

LOGO on donation boxes
throughout KOP and event
eblasts & on-site signage

BANNER AD in campaign

eblasts

HIGHLIGHTED in opening

of press releases Become a

FRIEND SPONSOR
with a $300
donation that goes
directly to our final
gift to UMACC.

INDUSTRY EXCLUSIVITY

TARGET AUDIENCE: KOP's LOGO on large donation
60,000+ employees, residents and check presented to UMACC

visitors.
COMPANY NAME linked in

end-of-year recap article
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VISITKOP.COM/IGLOOGARDEN


http://www.visitkop.com/igloogarden



